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Session Overview

The Objectives of this Session are to:

1. Provide an overview of the International
Association of Snowmobile Administrators
(IASA),

2. Describe the range of tools and resources
offered by the IASA and its partner
organizations, and

3. Gather input and feedback from ISC delegates
regarding the need for new or updated tools
and resources.
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What is the IASA?

* The International Association of Snowmobile
Administrators is a self-organized, nonprofit
organization formed in 1974 to promote the sound
management of organized recreational
snowmobiling.

* Currently, the IASA is comprised of professional
snowmobile program administrators representing
27 US States, 10 Canadian Provinces, 3 Canadian
Territories, and 1 European Country, Sweden.
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—
What is the IASA?

* |ASA is the leading source providing statistics,
guidelines, and resources to its membership and the
broader snowmobile and trail community.

e Areas of IASA interest include shnowmobile safety;
uniformity and enforcement of laws, rules, and
regulations; International, Federal, State, Provincial,
and Territorial cooperation and coordination;
harmonious relationships with the environment and
wildlife; the collection, development, and
dissemination of information; and collaboration with
other trail user groups.
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Who are
|JASA
Members?

lowa | Maine | Massachusetts | Michigan | Minnesota | Montana | Nebraska |

: : i Nevada | New Hampshire | New Jersey | New Mexico | New York | North Dakota |
Scotia | Nunavut | Ontario | —P"""Ci Ed:ard Island | Quebec | Saskatchewan | Ohio | Oregon | Pennsylvania | South Dakota | Utah | Vermont | Virginia |
ukon Territory

Washington | Wisconsin | Wyoming
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Who are
|JASA
Members?

~

IASA welcomes as members, individuals responsible
for professional administration of National, Federal,
Provincial, State, or Territorial snowmobile programs.

« American Members: Typically State Employees
 Canadian Members: Typically Association Employees

« Swedish Members: Typically Association Employees
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Vision Values

The snowmobiling experience is = The IASA is international in its

safe, enjoyable, and responsibly perspective, and respectful of local

managed to protect the natural priorities.

environment while providing = |ASA welcomes as members,

sustainable recreation, health, and individuals responsible for professional

economic benefits for individuals administration of National, Federal,

and communities. Provincial, State, or Territorial
snowmobile programs.

Mission = We learn from each other, sharing best

practices and fact-based information
related to responsible snowmobiling
and accountable administration.

The International Association of
Snowmobile Administrators is a
nonprofit professional organization
dedicated to fostering excellence in = IASA and its members work openly and
the management of organized constructively with stakeholders and
snowmobiling. partners.
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What are IASA Program Deliverables?

* Reports, Studies, and Data

* Programs and Initiatives

* Guidelines and Standards

* Policies and Positions

* Governance and Accountability
* Best Practices
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Key Partner Organizations
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" % U.S.Department of Transportation
CI.‘;SO/(X?OM Federal Highway Administration

[SMA

International
Snowmobile

ASSOCIATIONS Manufacturers

Association
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SVERIBES SNOSKOTERAGARES RIKSORGANISATION International Association of Snowmobile Administrators
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S By Oreck = ) Transte + Aokl +

) « HOME  EVENTS
What Is It: « FORUMS « MEMBERS
= |ASA Web Site * GUIDELINES &  PARTNERS
RESOURCES « CONTACT US
L e S T} 1T [Womeeymmpy
How Does It Help? e TR A 8

" Provides easy internet
access to IASA
information.

" Includes many
downloadable tools and
resources.

" Provides both public and
members only areas.

Where Do | Find It?
" WWW.SNOWiasa.org
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What Is It?
e
= |ASA Fact Sheet iasa_____edw FACT SHEET

The Inter i 1A iation of The IASA meets annually in conjunction with
Snowmobile Administratorsisa the International Snowmobile Congress where
self-organized, nonprofit organization formed in IASA members can interact and network with
1974 to promote the sound management of the repr i of other sno related

HO W Do es It He’p ? organized recreational snowmobiling organizations including the:
d » Intemational Snowmobile Council,

Currently, the IASA is comprised of professional International Snowmobile Manufacturers
snowmobile program administrators representing Association,

L)
. P rov I d e S a O n e p a ge 27 US States, 10 Canadian Provinces, 3 Intemational Snowmobile Media Council,

Canadian Teritories, and 1 European Country, Canaqlan.Councu of Snowmobile
Organizations,
Sweden.

American Council of Snowmobile

L Ll
description of the IASA as a ,
IASA is the leading source providing statistics, > US Forest Service, and the
guidelines, and resources to its membership and US Federal Highway Administration.
. . . the broader snowmobile and trail community.
rofessional organization
p * Areas of IASA interest include snowmobile
safety; uniformity and enforcement of laws, rules,
. U S e to re S O n d t O and regulations; Intemational, Federal, State, IASA seeks to be proactive in developing
p Provincial, and Territorial cooperation and cooperative solutions to common issues and

v

v

v

v

v

v

v

Between annual meetings, IASA Chapters
follow active regional agendas in North East,
Mid West, and Western North America.

coordination; harmonious relationships with the opportunities. In this regard, the IASA has been
M M | : h environment and wildlife; the collection, very successful in advancing its mission and is
q u e St I O n S I n re a t I O n to t e d it, and di ion of information; recognized as an effective and forward thinking
and collaboration with other trail user groups. professional association.

. . - o
|ASA as source organization e I i ey
investment of time and resources!

IASA's International Snowmobile Directory, Guide
Federal, State, Provincial, and Termritorial

to Snowmobiling in the USA and Canada by State
agencies with a stake in snowmobile program

f t I d and Province, Guidelines for Groomer Operator

O r 0 O S a n re S O u rC e S ° Training, Guidelines for Snowmobile Trail Signing management have come to appreciate that
and Placement, Renting Snowmobiles active participation in the IASA provides
Successfully: A Guide to Best Business significant retumn on their investment through

Practices, safety videos used with the

the d pment of joint i ives, sharing of
Snowmobile Safety and You Manual, and best practices, and professional networking.

Where Do | Find It? T
" WWW.SNOWiasa.org
= guidelines & resources

iasa Q 2011 International Snowmobile Congress _—

International Association of Snowmobile Administrators Calgary Alberta Canada

Issue Date: March 2008

TOOLS THAT WORK ! 12




Ias

International Association of Snowmobile Administrators

What Is It?
= |JASA Global Climate Change
Position Statement

How Does It Help?

" Provides a concise position
on what climate change is
and how it might effect
organized snowmobiling.

= Based on a balanced,
common-sense approach.

= Distribution is controlled to
prevent misuse.

Where Do | Find It?
= Available through your

|IASA Administrator
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IASA POSITION STATEMENT
- Global Climate Change -

As the lead organization promoting the sound management of organized recreational
snowmobiling, the International Association of Snowmobile Administrators (IASA) has
consideredthe subject of giobal climate change withinthe broad contextof the
organization's mission and has concludedthe following:

1. Determining the likely parameters, possible contributing causes, and the efficacy of
potential responses to global climate change is principally a scientific matter subject
tothe responsible peerreview and validation processes established by the
mainstreaminternational scientific community.

2. Determining appropriate public policy response to the issues, challenges, and
opportunities identified through scientific consensus related to global climate change
is principally a political issue subjectto international, national, state and provincial,
and local decision making and accountability processes.

3. Thesignificance andconsequence of the possibleimpacts of global climate change
are suchthatthe subject should remain a priority for both scientific researchand
public policy development and approval.

4. The IASA will continue to monitor scientific agreement and political public policy
developmentrelated to globalclimate change as understanding of the issue evolves
to determine what, if any, action should be recommended to member organizations
consistentwith its organizational mission. In the meantime, the IASA will be guided
bythe following assumptions:

» Climate conditions suitable for organizedrecreational snowmobiling will continue
to existin current IASA member jurisdictions forthe reasonably foreseeable
future.

The increased variability in seasonal winter conditions reportedby snowmobile
program managers in many IASA member jurisdictions is likely to continue and in
some cases increase overthe reasonably foreseeable future. Building enhanced
flexibility and responsiveness to changing conditions into operational processes
and practices is an appropriate immediate response.

The considerable progress made by every original equipment manufacturerin
lowering newsnowmobile emissions will continue in order to meet regulatory
requirements as well as strong rider demand for cleaner and more efficient sleds.

ISMA member organizations will continueto encourage riders to take all
reasonable steps to reduce the operational impacts of their vehicle on the natural
environment, other recreationalists, and the community atlarge.

The very positive economicimpact of organized snowmobiling can be maintained
and grown while the recreational values of individual riders are metand
progressively lower overall snowmobile emission levels are achieved.

xrn

- Approved st the IASA Annual Meeting, Boise Idaho, June 14, 2008 -
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Calgary Alberta Canada

13




What s It? |
= |ASA Snowmobile Program

2009/ 2010 SNOWMOBILE PROGRAM FINANCE SURVEY

Revenue by Category: United States

STATE Tl | cropong | Peoevaton | Gas T Ofer Tax | User Permat TOTAL  [Revene

Other
Intermational Assockation of Siow mobile Mass Revers Beerm Beern Reimim Reverss | REVENUE | pur Mlie

\dminhirators

Fi n a n Ce S u rvey SNOWMOBILE PROGRAM

FINANCE SURVEY

0 | ssscoo | sii2i1000 | ssszc00 $50.000 $2608000 | s482

[ 89,960 89,950 8468

soo0 | sasocc0 | sso0000 saono0 [ s

9 | seesos | s2zsem | $1.00200 $7.500 0997767 | $206

6412 | 52585000 | $1.710.000 | $2.309.000 ssse2a1 | smsoo | sizz0003 ) sreos

22023 | s1362598 | $373s21 | sseseme2 s2179659 | ssanzer | $13.300601 | e0s |

$200000 | $2500.000 | $1.0088.000 sesac0o | w10

How Does It Help? o g;: o e e b 1
= Describes revenue and = e
. . . [[= 1S TN foemn e ey LLatiace — e
expenditure streams within e s s o e e [l
the snowmobile programs
of individual IASA member
jurisdictions.

1610 | swo000 | swooco | s7occe | s2s0.000 $9.960 $63.000 e

aroo | sesrooo | sm2ime | srescco 272428 frreses | sa0e

3000 | 8120000 | ssescoo | seassso 2000550 | see7
=
3209

2009/ 2010 SNOWMOBILE PROGRAM FINANCE SURVEY
Expenditues by Category: United States
<

= Not distributed beyond ESs==———=-=c
IASA membership to SSSSSSSSSS
prevent misuse. =—===

Where Do | Find It? »-1”
= Discuss with your IASA o
A d m i n iS t r_a to r_ oA et Ammocstion of Sacumciie Adisivbuiors Page 3 of 2
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14
International Association of Snowmobile Administrators Calgary Alberta Canada




What Is It?
= |ASA Snowmobile Incident
Report

How Does It Help?

" Provides annual
summaries of reported
incidents and fatalities by
IASA member jurisdiction.

= Not distributed beyond
|ASA membership to
prevent misuse.

Where Do | Find It?
= Discuss with your IASA
Administrator

iasa________ehe

International Association of Snowmobile Administrators

2009/10 Snowmobile Incident Report - Final TASA
\ [ | PR P [
2009/10 Snowmobile Incident Report - Final IASA
O v | i - | | | Reported | Reported | Registered ‘ it e
in
2009/10 Snowmobile Incident Report - Final IASA
o | o F B
Name Title Fatalifies | Inc s biles Explanatory Notes in
Alberta —
Alberta Chris Snowmobile | Xcutive 30,000 |= Incident reporting figures not available at this time
Brookes : Director be
Assaciation
ese
Idaho —
Department of [OHV Program There is no mechanism for recording snowmabsile incidents in
Idaho Troy Elmore Parks and Manager 43,911 Idaho. L
IL Department |
linos Do of Natural | oior Grant 36,902 be ot
Sellman Administrator
Resources pese n is
Department of
" Streams and % %
Indiana David Cox  [Natural Tralls Specialist 10,372 |Largest registration total in three years. but
Resources
Towa DHR Law At the present time there is not a central depository for —
owa David Enforcement Executive 28,000 snowmobile accident data. Thus the incident data will not be not
Downing B Officer o accurate. A number of different jurisdictions investigate these N is
uread incidents and many are not reported to the DNR. 1
Scott Isewoiksinnit oF Director ORV report complete to date as of April no update beyond that but
Maine Conservation, |_. 88,000
Ramsay BPL-ORV Division winter ended early so should be 95% accurate.
Snoman- Snofund No fatalities occurred on designated trails. Manitoba does not
Manitoba Lora Beddall|Snowmobilers Ad 30,000  |have access to tracking incidents; therefore this informatien is
ministrator
of Manitoba unknown. 4
Snowmobile
Massachusetts |REN? association of |EXECUtvE 15,636 | Fotal was on power lines (unmarked trail), 2 person/1
Sumner Director ded/deceased not wearing a helmet
Massachusetts
June 2010 International of Page 1 of 4

Calgary Alberta Canada
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What s It?
= Guidelines for Snowmobile
Trail Signing & Placement

How Does It Help?

" Provides guidelines for
the effective placement
of signs on recreational
snowmobile trails.

= Source document for
developing local signage
programs.

Where Do | Find It?
" WWW.SNOWiasa.org
= guidelines & resources

Ias
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Guidelines for
Snowmobile Trail
Signing & Placement

)!

Association of

4.0 Trail Sign Placement

This sacscn provdas base information on haw now
mobala trail ssgns arw to bs orienod and instalod.

41 Sign Orientation

Tha most crical part of sign mounting s undarstanding
Fow reflactve signs wark. One good ansiogy & fo think
d-ubmuuy\snn'ml —mmnmr.g.m
viaw of the sign & must be placed af eye bvel
pmd'wlrlomdrw bon o Bavel of e Fad. Tia
‘ananiabon S0 snuras that the gn is bk ot o
kongest posso pariod w0 st o rierbas  chanc

cazags
T mportant cancapt & Moswetod by Fouren 1 and2

a) Signs piaced 100 Nigh do not refect
nheaciights baams Dack 1o the ridsr.
-—

RIGHT

) Signs placed at the rders. eye level
rectly and are much

eastel |o see

I ]

i and 2 Rombar (s., s mounted outsds the
wrvdow wil not parorm as wedl.

42 Posting Distances
O o tho mcnt rcuanty s et psing
rad condtion

an cpraie sign posing ds
Trcen shoddba. These ecommandatons bove bos

—
a) Signs facing the trail do not

reflect headlight beams back to
the rider.

& varioty 4 wakc
pubicatona, inchdng the Marwal on Undorm Trafic
antrl Dovicos wd fkd haorvatons. The mimaen

b 4 gk Sy

The sgn posting tabks kocks a1 two situatiors. Tha frst
8 hinkon whivs & uon o301 posed s
@ snowmctsle can

B .
o
-.y T ﬂg;lvg‘hn-! e G’ “Sioop HIc

A kay factor in using Tabio 1 s #ha judgmant of #i sign-
(o o g whet 0 wpood of he meprly of smownc
i frat situabon woukd be and what reduction n
A g oy i il

% combcrtably and sakly nogotiate tha trail condition.

[ )

b) Signs placed perpendicular the
trail reflect headlights back to
the rider correctly

o s v g oo

==
=

Table of Contents

20 Purpose of this Document

30 Trail Signing Requirements

4.2 Posting Distances

5.0 Standard Trail Sign List

5.1 Regulatory Signs

5.2 Caution Signs

5.3 Trail Markers

LI . T T ——————

40  Trail Sign Placement................

4.1 SigN OMSNMANON......c.ocorrererascesnesmsesenaans

4.3 Mounting Considerations.. -
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Examples of Sign Use...................
6.1 Road Crossing

6.2 Bridge

6.3 Trail INtersaction ...............c..w..

6.6 Tight TUM.coovooeeoceeeeeeceere

Corridor Setting
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What s It?

= Guidelines for Snowmobile
Trail Groomer Operator
Training

How Does It Help?

" Provide entities involved
with snowmobile trail
grooming a framework to
train and certify their
equipment operators.

= Source document for
developing local grooming
programs.

Where Do | Find It?
" WWW.SNOWiasa.org
= guidelines & resources

Ias
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GUIDELINES for SNOWMOBILE TRAIL
GROOMER OPERATOR TRAINING
A Resource Guide for Trail Grooming
Managers and Equipment Operators

Summary of Contents

« Anl duction to Trail ing Objecti Principl:

Snow Physics, and Grooming Steps
Types of Grooming Equipment

9 Operations, and Safety
Tips for il ing

Record Keeping and Sample Forms
R: for Operator Certification

iasa e

TS p——

Chapter Three:

MANAGING GROOMING OPERATIONS,
EQUIPMENT, and SAFETY

Grooming operations are typically the largest part of an entity’s budget in terms of the
capital costs to purchase equipment, the ongoing operational costs of grooming, and the
costs associated with repair and maintenance.

While there is no perfect way to manage grooming operations, this section provides basic
guidelines for the management of trail grooming equipment and operations. What
equipment to purchase, who will operate it, how will it be scheduled, where it will be
stored, and how it will be maintained are all critically important decisions that must be
made to properly manage grooming equipment. While some of these decisions are far-
removed from the grooming equipment operator, a basic understanding of the “big
picture” helps facilitate a better, more effective grooming operation.

The Grooming Program Manager

Good quality grooming doesn't just happen by chance and will not be assured simply
because new, fancy, or expensive equipment has been acquired for the grooming
program. Successful grooming programs require a great deal of planning and
management. And good equipment isn't a substitute for poor operators.

Regardless of the size of a grooming operation, it is recommended that there be a
qualified manager in charge of the day-to-day grooming operation who understands
heavy equipment operation and maintenance, trail grooming principles and practices, and
snow mechanics. The ability to work with a diverse group of volunteers or employees,
while balancing leadership and authonity, is also a definite plus for this position.

The title of "grooming program manager” is important since it clearly defines the role of
the individual filling the position. “Grooming” clearly indicates the focus of the job
“Program” suggests that grooming is a planned and coordinated activity which cannot be
left to chance. “Manager” defines the role as coordinating and directing all aspects of the
overall grooming program.

Particularly with volunteer club grooming operations, if a suitable candidate is not
available within the existing organization, one needs to be recruited or hired. Typically,
qualified heavy equipment managers who often are not busy in the winter months can be
good candidates to recruit for this responsibility. An individual within the volunteer
organization simply "taking” this job “because no cne else will” is a recipe for disaster
and should be avoided

Groomer Operator
Training Resource Guide
Chapter 1:

Introduction to

Trail Grooming

2011 International Snowmobile Congress
Calgary Alberta Canada
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Best Grooming Temperatures

® Generally, when using a drag, grooming
should be suspended when the air

temperature is below -25 F (-32 C) or

above +40 F (+5 C) since extreme temps

can cause snow to stick in the blades or

build up on the packing pan enough of the

time to make grooming a smooth trail
impossible.

TOOLS THAT WORK !
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What Is It? wntnfsrnfﬁnuonw Tips For Encountering

(Grooming Equipment

" Trail Grooming Awareness On The Tril
Brochure Trail Qllllsnlti‘r’naendm
How Does It Help? Where's The Groomer?

= Brochure format intended
increase individual
snowmobiler awareness of
the fundamentals of
grooming operations.

= Source document for
developing local grooming
awareness programs.

WHAT YOU SHOULD

KNOW ABOUT
GROOMERS ON THE

Where Do | Find It? .
" WWW.SNOWiasa.org
= guidelines & resources

iasa Q 2011 International Snowmobile Congress
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What s It?
= Renting Snowmobile
Successfully

How Does It Help?

= Provides recommendations
and guidelines to help
regulatory authorities, land
managers, and businesses
develop appropriate
educational and
operational guidelines for
the snowmobile rental.

Where Do | Find It?
" WWW.SNOWiasa.org
= guidelines & resources

iasa________ehe
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RENTING SNOWMOBILES

Produced by lasa_*‘

RENTING SNOWMOBILES
SUCCESSFULLY

A Guide to Best Business Practices
2008

Summary of Contents

.

Personnel Selection and Training
. and

Rental Business Operations
Safety and Risk Management

R for Rental

Sample Forms

Sample Education Materials

Iase

Available from www.snowmaobilers.org

.

.

Snowmobile Rental Operator OrientationChecklist

EVERY OPERATOR OF A RENTAL SNOWMOBILE
SHOULD BE ABLE TO:

1. Know the Snowmobille They Are Renting and Identify Its Key Controls.
Oknow the copatilifes, chaocedsics, ond Imiiations of the snowmoble hey
o rering.
Didentty key snowmoble contiols: foftie, boke, Bghts, i switch, and
hond/humb wamers.

2. Select and Use Suitoble Profective Clothing
1 Undessiond tempenatuse, precipiation, wind chil, and oher foctos in dohing
selection.
13 Undesstond loyeng of Lndsrgarments for warmth, comfort, and moishure
reease.
0 Select a hemet, sut, ond eye plotection based on requied features ond
desired Chorac fershcs.

0 Select mifisigioves. boo's, sodks, fooe mask/baciova, and sunglosses based
on cunent and pofentid candtions.

3. Know Applicable Rules and Regulations.

0 Undesiond ond commi 10 procice couteous ond eeponsibie dding
behaviars.

0 Possess required operata’s icense o endarsement, if lequiled.
0 Possess required veride regstotion, ondior ol perit,
0 know ond undesiandlocol nies and reguiations pericining to o siowmoble's
cpaition.
4. Sofely Start, Operate, and Control the Snowmobile.
0 Conduct a pre-opeation chack of the vehicle and immedidle operation areo
0 Safely start. monior, and shut down the snowmoblies engine.
0 Demonstae ooy 10 contiol the sowmobile's peed. drection, ond biaking.
0 Demonstate basic hand signals and camplionce wih reguictory Sgnoge.

5. Maintain, and Secure the
OPperform roufine snowmobile mainfenance such as gasolne and ol Infecfion
replenishment.
0 Understand basic tioubleshooting such as drive balt and spark plig
replacement

£ Undierstand how 10 securé e snowmobile by key removal, and proper
piotacol for parking.

6. Identity and Select Appropriate Snowmobiling Opportunities.
0 Know the general extent and nature of area snowmobie frail systers.

O Know the general extent and nature of off-1al Of Coss-country snowmobie
opportunities in the area.
=] closwes and

and thek purpase.

7. Use Communication and Travel Alds.
0 Understand and be able o use maps to assit in effective snowmobie ravel,
ol directionol and signage related o snowmobiing
O Know the availabity of weather reports, frall condition reports, infarmation
boards, etc.
01 Know the importance of leaving anticipated destinafion and refum time
information.

&. Understand and Manage Potential Risks and Impacts.
0 Understand the risks that may be encountered while 0peraling the snowrmaoiie.

0 Understand the available resources and shategies for coping with comman risks.

0 Know the coveroge requirements, and options for, snowmobie domoge and
personal kabiity insuronce.

O Know the patential envionmental iImpacts of snowmobiling and how 1o
minimize or prevent then

| HAVE BEEN INSTRUCTED ON AND UNDERSTAND THE RULES AND INFORMATION
PROVIDED IN THIS CREENTATION FOR THE OPERATION OF A RENTAL SNOWMOBILE.

Sigratuie of Showmaoie Renter Dow

SGROMG of RaNtal Agent Cutfiner Date

2011 International Snowmobile Congress
Calgary Alberta Canada
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What s It?
= Safe Riding is Great Riding SGAFE RiDiNG IS
Pocket Guide 2l
Your Guide To- Swowmobile Sately
How Does It Help? R

" Pocket guide format
intended increase
individual snowmobiler
awareness of safe

snowmobiling practices. i
= Source document for
developing local safety - e
awareness programes. Bsa__e-
Where Do | Find It?

" WWW.SNOWiasa.org
= guidelines & resources

iasa Q 2011 International Snowmobile Congress s 0 20
L !
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What s It?

Part 1 — Summary of Findings and Management Practices

ACENOWLEDGEMENTS AND DISCLAIMERS .
PART 2 - APPENDIXES TABLE OF CONTENTS .

. 2 o B 5

- LIST OF FICURES AND TABLES 5
e LIST OF PHOTOS WITH CREDITS 5

Va u a I O n O S O n INTRODUCTION AND SUMMARY OF FINDINGS &

i i A S R SE

CHAPTER OXE: SUGGESTED [ANAGEMENT PRACTICES AND DECISION F ACTORS . 13

Groomed Snowmobile Trails e

e rabismein

7. Snow Charactenistics . .

HOW Does It Help? EVALUATION OF ATV USE ON oo ol
; — — . | GROOMED SNOWMOBILE TRAILS | | ""Effioeecos 0
" Provides an objective analysis Part 1 - Summary of Findings and

Management Practices b e R e e e

Ranking of Potential Off-Season Lmpacts 29

of the effects of ATV use on e

groomed snowmobile trails.
= Does not encourage or Pl
discourage concurrent ATV i —
use on groomed trails. e

Part 2: APPENDIXES A -D

- . . . — - — (Only availsble electronically from LASA st yrow smowiasa ore or ACSA at wyrw spowmobilers orz )
rOV I e S e e r I n O r | I I a I O n APPENDIX A: Summary of Daily Field Testing Journals with Photo Documentation (58 page:), 2
lation and document of

aation of conditions, vehisles used, and result: fom the SReen different test

‘pages); a sample of the survey form used for the Trail Manager

. . Produced by th . S ——— —
to help them make objective Interaacenal Asocution f Sucwmols Admntstrawrs | | BT et

vebicle opersted during the field testng

fact-based local decisions. iasa e O i

Bage
B

B: Survey of Trail Manag

fewmiinyvethreprrre———— Exkubit | Summary of Fld Testing Geaeral Obarations

2 ‘Table 1: Total Mules KM of Concuvent Use Trails

5 Table 2: Junsdicnions That Have Some Level of Legal Concurrent Snowmobile/ ATV Use on Groomed
Soowmebile Trauks ~ Ranked by Total Miles KM Classified 23 Open to ATV

6 Table 3. Junsdictions That De Not Allew Aay Concurrent Snowmobile' ATV Use oz Groomed

o 2006 Soowambile Trels

st 30 Table 4 Potential Off-Sexzon Impact: - Comparison 32 “Top 5" and “Bottom §* Irsues

31 Table S: Potennal Off-Season Impact: — Average and Individual Rankings of Degree of Problem with
H Mox Eighlighted in bold
i by Ve
. i 5 pth Laup

. 42 abl iphall sions by Vehiel tion

a2 12:C V' ctance by Trail Suface
. (] U5 Tabie 13,55 mpbs56 Lk P By Avecag Svppin Baianee - Suamaney by Vebile s Locsion

48 Table 14: Commparison of Averape Stopping Distance at 35 mph/56 kpb - ATV versus Snowaaobiles

LIST of PHOTOS with credits

= guidelines & resources
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SNowmoBILER'S CoDE '
What Is It? o Fnies B il

A snowmobiler will 2. | will drive within the limits of my machine and my
own abliities.

will Uso thoir

b province | am visiting.
o1 =0l of raheods. Nor wil they Dolle #ecTs 4. | will be careful when crossing roads, and always

> ks by To¥ OCion cross at a right angle to traffic.
ey w0 Orly whhaes heve s .ficient 0w 5. 1 will keep my machine in fop shape and follow a
56 0110 NO! SO Ihe pre-op check before each ride.

4 Wil respect pubic and prvate londowners’ properly and

bl 6. 1 will wear gloves,

How Does It Help? e e e

&. Wil moko thomsoives and thor vohicie avalotlo o assist my and my exp arrival time.
" Provides a range of graphic e, |
' d | i e v st o 3. 1wl respect ofher peoples roperty and fghts,
I m a ges re a y tO p a Ce I n ' g e e e 10. 1 will not obile where prohibited.

of harass wikiifo and will avold 0mas postod for tho
eding of wiclfe

5 Whon 0peraing In ar00s whoio
s torrc “ols. Wi cooy ol Faffic
YORNg UPON Plowed '0aaways desgnated
AS 0PN 10 SNCWMOLANG

magazines, websites,
maps, and other
publications.

= Supports international
messaging at the local
level.

SNowmoBiLING Do's & Don'rs

SNOwMOBILING DO's

* Know the local hazards and forecostod weather condiiors.

* Understand Me MPONance of DroTCive eaupment Zigiring whils fdng O sNoWmObIe.

+ 8o alent and consrantly scan the %ol of Ading o7ed
* Ride detensively, be couteous, and use.
3 of the road and abide by ¢
* Stoer cloar of I

w0 oporational charoch m
Nl CONBITDACN, FOpRiNg abify
on sleap tice topes, lc.

* Oooy pastad spooed I

* Know e assumod fisks ond potontial ConseqUENGes of Caroloss of 1BCkoss Banavior whio king @
snowmobile, including the potential for fnes or Inury

SNOwWMOBILING DON'TS

Where Do | Find It?
" WWW.SNOWiasa.org
= guidelines & resources

hatile s designed lor 2 passengens.
« Do nof gat 100 Cioss 1o offer srowmGkiies orists.

00 1Ol CEBIAIETNG SNCWTOLIIE N G0S Wity Covert 01 0n 3% ground.
* Do nof disturd widite or Ivestock.
* D0 1ol oR BKIen CNONgEs In
+ D0 Mol H0DEY 0G0, BIRDOVNCIOL OF T0N0! IOWMGDIE A, RgUATONd. and pice.

* DO 1ot diow The $NowMGDTe KNtdl Uil 1 De 0PAMINd Dy aHYONe Who Nat ol Compieled The|
required rertdl odertation, ainihg, and rentdl ag eement dacumentalion

+ Do nol disobey enkal company guidsines. instuclons, o poiicies.
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International Association of Snowmobile Administrators Calgary Alberta Canada

TOOLS THAT WORK ! 22




What s It? S
= Safe Rider Snowmobile S

Kit
Notify Person(s)

Safety Awareness Program EREC O EE EEEEe

How Does It Help?
" Provides an on-line
interactive safety
awareness program.
" Includes interesting
content and quizzes. "“".,:nu;w"'}w
= Supplements state and | s
provincial snowmobile
safety programs.

Where Do | Find It?
" WWW.Snowiasa.org e
= Logo provides link > o

Parts
Hood & Engine
Fluids
Lights & Mirrors Site Map

Dashboard Terms & Conditions
Steering & Skis Acknowledgement
T evices Disclaimer
nnnnnnn

snowmobile
ZSmmas safety, infol

. . y >
iasa Q 2011 International Snowmobile Congress — V=
TOOLS THAT WORK !

23
International Association of Snowmobile Administrators Calgary Alberta Canada




What Is It?
= Avalanche Education
Repository

How Does It Help?

" One-stop on-line resource.
" Helps build local programs
to educate snowmobilers
about recreating in
avalanche terrain.

" Helps snowmobilers locate
current information about
recreating in avalanche
terrain.

Where Do | Find It?
" WWW.SNOWiasa.org
" Logo provides link >

P \ick

o*

Education for Snowmobilers

e, Avalan:
Welcome 10 Avalanche Education for Snowmodliers.

Aalanches come In many shapes and sizes and have Injured or killed 3 gFG‘Hh; number of
SNOWMODIIers Ouer The past 0ecace. Since even Te smaliest slioes €30 b2 dangerous If you
are In e wrong place 3 e wrong time. leaming 10 recogaize a/atancne terrain is Me st
420 toward snowmodliing more sately when riding In e mountains

MOE 3/3ENCNe 30CI0ETE €3N D2 W0I0E] WD SIMDIE e0uCaTI0N 370 Pregaration. 0 seidt
02 Of M2 10PICE DRIoW 10 I2am more aD0Ut 23I3NENES. Now 10 Make MDMed decisions, and
how %0 travel more safely when snowmodliing In aalanche terrain

Have fn 07 e slopes - Dt make Sure jOu respect M2 terrain and make good decisions 0
3t you, jour Samily, and friends Can resum home §3% and uninjured

Aualanche Forecast Centers provide a quick gateway 10 most aalanche-related Information
on the wed. Select he aualanche canter Nearest jou for INormation about local avatanche
Drecasts. e0uCa0N3l Classes. SINIETCE. 300 genenal aalanche MHrmation

(DD wwrw 3RIINENE 01

Search aalanche e0ucanal 'rarng CI35565 Dy 5130 OF PrOVINGE 32 ABIBNCNe org. You
may 3ks0 contact Auaianche Ceniiers of snowmoDliing 0rganizations and agencies I your
1ocal area for more INDMMation 200wt 2:@lanche education raining opportuniies

(T Nrird 3313NCNE Org/~80uE3tIN )

CATION TUTORIALS

The Dliowing wed shes provide interactive on-line aalanche education lessons and
Information that Incorporate a variety of reading, tests, and viceos ¥ provide lzaming
0pPOMUNTIES 107 DEQINENS 10 30,ENCE0 WINET Tecreationists. Spend same Tme reviewing
TS IMDM3Non 10 help ensure your NEX Irip 10 23INCHE Country 15 3 63% 0ne Tf you and
your companions.

Avatanche First Responss Tmmng This Is the grand daddy of on-iine Rtorials; you can
8pend 30 minutes of several Rours on this If you take 3l The eara kessons. |t has matertal for
SKIRTS 30 SAOWTODIENS, W 10D-N00CN VIO CIDS.

(v 300888 Jioc b caaAENCheFIrgtResonse Inder M

Take ™2 Avalanche Basics ci3ss Irst, men me Interactive Backcountry Tour. This she
15 3 good option for beginners or %or those with a slower connection since I's not 100 video
heayy

( TiED /i 3IENCH 0?&"57!‘3:'

On-iine snowmodlie 53%%) 3warensss program Mat oovers Avalanche Safety in e Safety
Saction: Includes an Imeracthe cragter Quiz
(TS0 v SOWTODISTS OFGEIRIOSIEIREN 05 rimi)

P\\la\a“t“?:,.‘?d“ e

\\o,t@.

Avalanche «=5cation for Smowmoblliers

iasa________ehe
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iy, Avoloncne EC =
WeLome 0 e Aanthe EQUISTIon REDOSNON 10r SNOWMODIe ECUTS
Ausisnches have Injured or Killad & growing Numider of SAoWMoDIIers over e
D31 06Ca0e Bafl $NCE MOST SVBIENTNE 8ICICETS £ De SOI0ET WITh SDle
S0UCAT0N 270 DreQaraton. T3 NTeAs Ng ) MDonant 10 e SA0W oD ers
SO0 SVSISNTNES, how ey ©an make INformead deCiSions. and NOW 30 Tave!
MOre 3% When Tty e SHOWMODIING N SWaieNTNe eTen

Rigers sre DTeasingly DUrsuing Chalienges 870 N 0N e SI0DeS — Dt Ty
Heed More S0UTATION 10 RED THeM re3Del] SIANTHE 1erain 70 Make DeTer
gecisions 30 ey retum home safe and uninjured

This Egucation Reposiory has been assembiled by LASA witn financia
s3zmiance Yom e Resestons. Tr8% Program somiesenes oy e U
Depsrmen: of Tramsporsmon Federsl HghWes AGmnisyation FHNA) win e
Durpose of - %0 e etent pissie — providing 3 “one-330D" source of
miormation 10 help professional ecusators bulld iocal programs for ecucating
SAOWMODIErS SO0 reTresting In Svaianche terain

The categories Deiow provice BNk 30 SUSISNCHE S0UCETION INformation Whilch
3 provided oy & wide range of VOIaNChe agencies and professiona’s. Or visk

which I3 Tie gateway % Most avalanchereiated information on
:-»ev.-:

AVALANCHE FORECA iT CENTER

Sources of Information %or 102l avalanche forecasts, educational classes
5:3T57Cs, and general svalanche Information. Aygianche org IS The gateway 0
8l VIBNTNE CeMErS WOrowioe

Links 20 onriine svalanche e0uCation kes30ns and Information. These wrials
NCOpOrets resding, 2535, SnG/Or VIOSOS 10 provide 8 wide varely of ImeraZive
WTAS = 1 DAGINNATS 0 SOVENTET WINHS reTrestONSS

ATION B

A wige selection
maserias.

of web-Dased egucational Information and svalanche Taining

A range of Information reganding svalanche accidenss and Incidenss Tom Te
worowide, naTionsl, and 1oCs ecives

AME PHOTO 3

ONLINE AVALANCHE P

A variely of phows svaliadie orriine Showing avalanche INCidenss Tom several
sress

ANDOUT S AND QUTLINE
Eoucation Course NSNGOUSS, OWSINes, 800 QUICEIines 1om 3 varieyy of FYaining
Erovicers

NLINE AVALAN

ONLOAD S WES

~AATIONA] ARABMICE POITERE PHOTOE AND

Sowniosaing

AND AN
-3 svaliadie orime

Suppiemenral reading and reference maderials 7

AVALAN \ £
Suppiemeantal TaININg VIOSos svaliadie 1o purchase

AVALANCHE BO0 3
Supplemental reading and reference materials svaliadie %or purchase

Seorch 3W090CHhe S0UIETONS TONING CI233LS Dy 3% O province 3t
Agsamzme oo
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What Is It?

= Zero Alcohol Campaign

Tool Kit
How Does It Help?

" Provides a range of support
materials that participating
international organizations
can use to advocate a clear
and consistent “no alcoho
approach as the smartest
choice individuals can make

before and while
snowmobiling.

Where Do | Find It?

= Available through your

IASA Administrator

Ias

International Association of Snowmobile Administrators

PRINT GRAPHICS
1. ZERO ALCOHOL LOGO

A

I”

A. 10 REASONS TO ADOPT
THE ZERO ALCOHOL POSITION

------------------------------------------------

’ The Zero Alcohol approach will save lives and reduce injuries.

. Alcohol increases the risk of other factors such as excessive speed, night riding, ice,
rood crossings or nding unfamiliar terrain

. Alcohol increases the risks associated with snowmobiling 1o an unacceptable level

. Snowmobiling takes place in on unpredictable and llable natural setting.

. Snowmobiles offer fewer structural and safety features to protect participants, being
more like motorcycles than automobiles.

’ Alcohol research clearly shows that at a Blood Alcohol Concentration (BAC) of .08%
a person is 11 times more likely fo get killed while driving o car than at .00% BAC.

. Impairment starts with the first dnnk

’ Zero Alcohol is a good news story that will help change public perception of snow-
mobiling

. Zero Alkeohol is an excellent risk management strategy that will help protect our
overall insurability and reduce hiability.

. Within the context of the Go Snowmobiling Campaign, Zero Alcohol is a positive
factor in recruiting new participants.

TABLE OF CONTENTS

1.0 // 'ZERO ALCOHOL - YOUR SMART CHOICE' CAMPAIGN  PAGE 5

N4

¥
1

2.

2.0 // QUICK REFERENCE GUIDE PAGE 9

10 reasons fo adopl the Zero Alcohol postion.

6 Pomts o make in 0 media inferview.

5 ways fo promole Zero Alcohol on the website.

5 ways fo promole Zero Alcohol va print media

4 woys o madmeze promoson of Zero Alcohol on the rodio.

2 ways fo promole Zero Alcohol of meefings and special evends.
Amillion ways 1o use the Zero Alcohol logo.

oOmMmoM e >

3.0 // THE TOOL KIT PAGE 13

%
. \s
YOUR SMAR
Z CHOICE
OHOLY FOR SAFER

SNOWMOBILING

A Component Summary.
B Component Description and Use.

4.0 // IASA POSITION STATEMENT PAGE 25

5.0 // THE CASE FOR ZERO ALCOHOL PAGE 27

2011 International Snowmobile Congress
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What Is It?
= ACSA Website

How Does It Help?

= The American Council of
Snowmobile Associations
(ACSA) website contains a
broad and growing range
of tools and resource’s for
state snowmobile
associations.

Where Do | Find It?
= www.snowmobilers.org

iasa Q 2011 International Snowmobile Congress
International Association of Snowmobile Administrators Calgary Alberta Canada
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o
What Is It?

E‘:*ﬂqﬁ"
CCSO — CCOM Web Site ’j*

(CSO/CCOM
?
How Does It Help: il of
The Candian CoU”C_ tions
. wmobile Organiza s
0 .
Sncso) website Cor']tal:ods
.(Cformation including
in )
and resource’s for

itorial o
ovincial and territo
pr
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What Is It?

= SNOWFED Website S N I] F E D

SVERIGES SNOSKOTERAGARES RIKSOURGANISATION

How Does It Help?

" The Swedish Snowmobile
Owners Federation
Organizations (SNOFED)
website contains a broad
range of information
including tools and —
resources. e

» Translation tools are easily =
available.

Where Do | Find It?
= www.snofed.se

iasa Q 2011 International Snowmobile Congress
International Association of Snowmobile Administrators Calgary Alberta Canada
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What Is It?
= ISMA Web Site ISMA

International
Snowmobile

Manufacturers
Association

How Does It Help?

= The International i o ’
Snowmobile Manufactures P T
Association (ISMA) website Emaed 5 oud ™
contains a broad range of [ESEERASL GOREN on.
resources for both s T
individual snowmobilers
and enthusiast
organizations.

Where Do | Find It?
= www.snowmobile.org

International Snowmobile
Manufacturers Association

iasa Q 2011 International Snowmobile Congress o,
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What Is It?

= USFS Web Site

How Does It Help?

= The US Forest Service web
site provides a range of
information consistent
with its role as the

30&- - fufedus )

manager of public landsin &

national forests and
grasslands,

Where Do | Find It?

= www.fs.fed.us

Ias

International Association of Snowmobile Administrators
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What Is It?

= FHWA Web Site

How Does It Help?

" The U.S. Federal Highway
Administration (FHWA)
website contains a range of
information specific to the
Recreational Trails

Program.

Where Do | Find It?

= www.fhwa.dot.gov/environ
ment/rectrails/

o= —

inistrators
International Association of Snowmobile Administ

U.S.Department of Transportation
Federal Highway Administration

3 2gsiation
sidance

udance documents fo help
plement best Practices from a
chnical and poiicy Perspective

FHwWA - Recreational Trails Program
0Y. presentation, funding by
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Session Overview

The Objectives of this Session are to:

1. Provide an overview of the International
Association of Snowmobile Administrators
(IASA),

2. Describe the range of tools and resources
offered by the IASA and its partner
organizations, and

3. Gather input and feedback from ISC delegates
regarding the need for new or updated tools
and resources.

iasa Q 2011 International Snowmobile Congress A
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Open Discussion:

e What tools or resources would
your organization find useful?

* Who should lead their
development or upgrade?

Iasa Q 2011 International Snowmobile Congress

mobile Administra Calgary Alberta Canada 33




e
Discussion Ground Rules:

* Respect for People and Ideas. — We all have something to teach
and something to learn. We are all experts. Disagreement isn’t
personal. Separate fact from opinion.

e Deal with the Elephant in the Room. — No issue or opportunity is
too big, too ingrained, too invested, or too fraught with danger to
consider rationally and responsibly.

e Sacred Cows make the Best Hamburgers. — Even the most strongly
held policies, positions, and programs are open to respectful
examination and discussion.

e |f the Horse is Dead, Stop Beating It. — If a favored approach or
solution won’t or can’t work, get over it and move on. Try
something else. Don’t cry over spilt milk.

* Go for Altitude. — The helicopter view is not only broader, wider
and clearer, the ride itself should be inspiring & fun.

iasa Q 2011 International Snowmobile Congress -
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